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one breathtaking event at a time
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About Threshold Sports

We believe More Is In You ™

Thresholddés Purpose is to
potential through world-class events.

We craft bespoke events for our clients. We also offer
partnerships and corporate team entries on our award-
winning public events.

Clients come to us for events that:

Raise money for charity
Build brands

Engage employees
Engage clients

Build teams

Inspire healthier lifestyles
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Bespoke Event Delivery

You have full control

Some clients come to us with a clear idea of
what they want whilst others come to us with a
blank sheet of paper and an objective.
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Corporate Client: NatWest Group

Team GB Baton Relay

Objective: Employee Engagement & Wellbeing
Event: 1,000-mile baton relay around NatWest sites across the UK

NatWest wanted to take their Team GB partnership on the road to
bring it to life for employees from Scotland to the white cliffs of the
South Coast.

With a short turnaround time, we developed a two-week challenge
that saw 300 NatWest colleagues carry a baton 1,000 miles visiting
55 branches and offices in 4 countries.
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In doing so we set a record for the biggest variety of challenges we
had ever delivered in one event: cycling, walking, running, horse
riding, surfing, sailing, swimming, rowing and kayaking.

90% of participants said it
@ helped them feel more
connected to colleagues*

*post-event survey @


https://www.thresholdsports.co.uk/natwest-teamgb-2024/
https://www.linkedin.com/posts/natwest-group_teamgb-teamgb-letsgetgoing-ugcPost-7207675935150501888-p0_f/?utm_source=share&utm_medium=member_desktop

Corporate Client: Vodafone Foundation

Trans-Alp Cycle

Objective: Fundraising

Event: 5-day Alpine Cycle Challenge finishing in Nice

The Vodafone Foundation wanted to build on the success of the
seven previous epic challenges that Threshold delivered with a once-
in-a-lifetime Alpine cycle adventure.

Drawing riders from across their international footprint, we crafted a
route that took in iconic climbs like Alpe d 6 H utkezGalibier and
Cime de la Bonette whilst stopping overnight in traditional mountain
accommodation.

Fundraising flooded in and friendships were forged to last a lifetime.
The main question at the celebrat.i

£178K raised for the Foundation
and 100% of riders interested in
taking part in a future event*

*post-event survey


https://www.thresholdsports.co.uk/vodafone-foundations-trans-alp-cycle-challenge/
https://8secondsltd.client-gallery.com/gallery/vf-trans-alp-22/my-photos

Corporate Client: Diageo

Walk with Joy

Objective: Employee Engagement & Wellbeing
Event: Multi-distance hike with overnight camp

Diageo wanted to instil a sense of camaraderie and pride among the
employees whilst encouraging them to focus on their physical and
mental wellbeing.

The Walk with Joy became a beloved annual event which saw the
team head into the most beautiful parts of the UK from the Peaks to
the Jurassic Coast to hike, camp and bond away from their screens.

Accessible distances from 10km
appealed to all levels and the chance to visit new locations each year
ensured people came back year after year.

Consistently referenced as one of
Di a g e o épsrformiagsemployee
engagement programmes
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https://www.thresholdsports.co.uk/diageo-the-talisker-coastal-challenge-update/

Corporate Client: Bupa

Bupa Challenge

Objective: Client Engagement
Event: Single day, multi-discipline team challenge

Bupabs broker network are critical t
relationships with them is fundamental.

We created an annual Bupa Challenge which brought together 100-
150 of their key network for a day that tested their physical, creative
and problem-solving prowess all in stunning country house settings.

Teamwork was at the heart of all the challenges fostering bonds
between everyone from the moment the starting gun was fired on the
first challenge to the closing song of the party at the end of the day.

94% of clients who attended the
event said it improved their
perceptions of Bupa*

*post-event survey


https://www.thresholdsports.co.uk/our-clients/bupa-challenge/
https://thephbalance.pixieset.com/morganstanley-manchestertolondon/
https://www.flickr.com/photos/thresholdsportsuk/albums/72157682467571112/

Corporate Client: Puma

Forever Faster Cup

Objective: Brand awareness amongst Gen-Z runners
Event: A world-first 10km relay format

Puma wanted to reach runners early in their relationship with
brands so we created a brand-new relay format that pitted
rival universities against each other in a high-octane night of
racing in front of their peers.

A fully Puma branded track, high profile influencers and a
packed infield provided the back-drop for Leeds Uni to take
the honours in the inaugural Forever Faster Cup.

The 10,000m was split into 23
legs, from 100m to 1600m to test
a range of track athletes



https://www.thresholdsports.co.uk/puma-ffc-leeds/
https://www.instagram.com/p/CtQ6o_vtWGe/
https://thephbalance.pixieset.com/morganstanley-manchestertolondon/
https://thresholdsports.pixieset.com/pumaforeverfastercupleeds/

Corporate Client: NatWest Group

Virtual Cycle Challenge

Objective: Employee Engagement & Wellbeing
Event: Lando6s End to John O6Groats virtual
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We wanted everyone to be part of the epic challenge, so we
created a bespoke challenge where cyclists from across the
business could combine their efforts to see how many times
they could cover the same distance.

High profile office takeovers with live music, bike installs and
MCs saw the team get behind every pedal of the challenge.

Covering 4.5 lengths of

Britain, 93% of employees g
said they would take partin a -

similar event in the future*

*post-event survey



https://www.natwestgroup.com/news-and-insights/latest-stories/community-and-culture/2023/nov/our-support-for-charities-and-good-causes-in-2023.html
https://thephbalance.pixieset.com/morganstanley-manchestertolondon/
https://8secondsltd.client-gallery.com/gallery/natwest-london-previews

Charity Client: British Heart Foundation

London to Brighton Ride

Objective: Optimisation of an established event
Event: The i conic London to Brighton; Eur

Since 1976 thousands of people a year have taken on the iconic 54-
mile route from London to Brighton raising millions for good causes.

COVID battered the cycle event industry, and we were brought in to
help the BHF rebuild the event back to its former glory.

Using the full range of skills within Threshold, we supported on all

aspects of the event from operational reviews to event positioning and
commercialisation of the asset with the simple aim of ensuring the ride
raises millions of £s for charity for another 50 years.

12,000 riders signed up in the
first year of our involvement; an
increase of +25% YonY


https://www.bhf.org.uk/how-you-can-help/events/london-to-brighton-bike-ride?gad_source=1&gclid=EAIaIQobChMIos6D5_yoiAMVK5pQBh0YJQW0EAAYASAAEgKG2vD_BwE&gclsrc=aw.ds

Charity Client: Macmillan Cancer Support

Mighty Hike Series

Objective: Series Expansion
Event: The UKO6s |l eading charity hike seri

We have worked closely with Macmillan since 2017 to efficiently
expand their flagship fundraising event series.

Since then, we have scoped and launched over 9 new locations from s
t he Scottish Highlands to the Giantp , '
Westcountry, we have introduced new formats, and supported 4 ’ v
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Macmillan on how to maximise the sponsorship of the asset.

Every year we set ourselves the challenge of remaining ahead of the
increasingly competitive market with a combination of world-class
delivery and efficient investment.

£1.2m most raised from single hike
£11.4m raised in total in 2024
£670 average raised per hiker


https://www.macmillan.org.uk/mighty-hikes
https://youtu.be/aB5nyOm7cTo

Charity Client: Restless Development

Schools Triathlon

Objective: Series Expansion to raise over £1m per year 0,\
Event: The UKOGs | eading school fundraisi :JLQ

Restless development pioneered a fantastic format that saw kids THLO!
aged 7 to 13 complete a pool swim, cycle and run in teams of 4 at p4
some of the UKOGsSs most prestigious sc

However, they had the challenge of expanding this proven concept
with a limited team. This was compounded by having limited
weekends that would work to deliver the triathlons at host schools.

With our extended crew network we rapidly extended the series to
10 of the UKOGs most esteemed schog
triathlons for over 9,000 kids hitting the £1m target as we did so.

£1.2m raised in 2024: +20% vs. 2023
Target of further expansion to 14
schools in 2025


https://www.schoolstriathlon.org/
https://www.schoolstriathlon.org/contents/2035-charterhouse

Charity Client: Sport Relief

Celebrity Challenges

Objective: Inspire donations with unmissable celebrity challenges

Events:Davi d Walliams vs. the Thames, Zog¢g
Home, Davinads Beyond Breaking Point
Hel | , Sport Reliefds Return to Kild9@

Our long-running relationship with Sport Relief saw us work on
multiple celebrity projects balancing the unique demands of live
broadcasts, dynamic public support and pushing an individual to
their limits.

No challenge was deemed too great whether it was permits for
David Walliams to swim in front of the Houses of Parliament or
dispensation from the French Government for John Bishop to row
from France to the UK as part of his Week of Hell.

£3.4m raised by John Bishop as he
cycled, rowed and ran from Paris to
London in his Week of Hell


https://www.bbc.co.uk/programmes/articles/47q2HxgY3sgKz4Bg6DHhDDS/gareth-thomas-tour-de-trophy#:~:text=Gareth%20cycled%20a%20whopping%20530,time%20for%20the%20big%20night.
https://www.bbc.co.uk/programmes/p0604qll

Charity Client: Street Child " -

The Big Ride .

Objective: Fundraising and engagement of a key partner network .

Event: The Big Ride: 3-day fundraising festival with cycling,
walking and running options, full hospitality, and camping.

Street Child have a long-running partnership with Liberty Global
and each year they host The Big Ride to engage their extensive '
global corporate partner network.

Threshold finds a new iconic European location to host the event
each year and by integrating partnership opportunities and
accessible routes for all levels we have successfully helped the
charity generate over 1m euros in entry fees, donations and
sponsorship per year.

Enough funds raised in a year to enrol 43,300
children into school in Cameroon, or build 50

temporary learning centres in Nepal


https://street-child.org/challenges/the-big-ride/
https://www.youtube.com/watch?v=Q38xwch3VX8

Charity Client: Big Change

Strive Challenges

Objective: Fundraising and recruitment of a network of
high-value supporters of Big Change

Events: Strive Challenges

Since 2016 we have been working with Big Change to craft
unforgettable challenges for their high-value donors.

From the mountains of Bhutan to the frozen forests of Finland we
have created bespoke routes that focus on pushing the participants
to their limits but also providing time and space for building
relationships and learning about the role of the charity.

Needless to say, they are popular projects for the team to work on!

AThank you for being such a rel
and vital partner to Big Change and Strive over

the past nine years. We coul
Strive.y crew. o Client | ead

dn


https://www.thresholdsports.co.uk/strive-lapland-big-change-2/
https://www.youtube.com/watch?v=DOO-ncZRR9E

Charity Client: Stand up to Cancer

London 3 Peaks

Objective: City-based fundraising concept
Event: London 3 Peaks

Stand Up to Cancer wanted an iconic city fundraiser to
add to their portfolio.

We brought the classic 3 Peaks challenge to the heart
of the capital with the UKOS
iconic tower climbs.

After climbing the Gherkin, Salesforce Tower, and 200
Aldersgate, we added a twist to finish with a 196ft
abseil back down to earth.

2,000 steps climbed by every
single participant taking part
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https://www.thresholdsports.co.uk/our-clients/stand-up-2-cancer/

Teams & Partnerships

Be part of our public events &SSgat Yo

Our public portfolio of trail running, walking and cycling
events is ideally suited to brands targeting the health and
wellbeing space and corporate teams.

Whether looking to build awareness in the active lifestyle
sector or unite your team behind a shared challenge, we
have options to suit.

RACETO ENDURE24
THE KING LEEDS
RACETO ENDURE24
THE STONES
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Brand Partnership: Endure24

Adidas TERREX

Objective: Brand Building & Product Trial
Event: Endure24i The wor |l dés biggest 24hr tr ai

Adidas TERREX built on their long-standing relationship with the
Threshold Trail Series by becoming the official Footwear and
Apparel Partner for Endure24.

The 3-day festival format and looped route of Endure24 provided the
ideal environment for adidas to maximise Test and Trial numbers.

From sign up to wrap up, we took adidas TERREX along with us on
the participant journey introducing a brand-new Endure24 adidas

TERREX shakeout lap as the perfect opportunity to kit everyone out
in TERREX trainers.

24,000 participants supported by
TERREX on Threshold events
since first partnering


https://www.adidas.co.uk/terrex

Brand Partnership: Ride Across Britain

Deloitte

Objective: Employee Engagement, Brand Building & Fundraising
Event: RAB-The UKG6s | argest Landbés End to

Deloitte was looking for a platform to activate their partnership with
London 2012 for their UK employee and client population.

They took the title partnership of E;.;.:

event which sees 800 riders a year take on the iconic challenge of - SRS BN S o
riglfa end to end of the UK over 9 days. & ST
Over the 10 years of their partnership they saw hundreds of their oo

employees and clients complete the bucket list challenge raising J.o S KRN T
millions of £s for their partner charities in the process.

Award Winner: UK Sponsorship Awards LTD. Best B2B oo
Sponsorship and Most Effective Use of Mass Participation 2020/21 LRI

600 companies represented on
RAB |nCIUd|ng I’IderS from over :::: :::::::: :::::::: :::: :::: ::::::::
25% of the FTSE 100 o e SR B BRI
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